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Isnôt this an easy decision? 
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Potential choice 1: 

uReject candidate B (Nelson Mandela!!!) 

uDecide for candidate A on the basis of the provided 
description 

uShould the description be accurate, then the first 
option is obviously preferable 

 

Candidate A 

Potential choice 2: 

uDemand more background information on the two 
individuals in order to make an informed decision 

http://en.wikipedia.org/wiki/Image:Adolf_Hitler_in_Yugoslavia_crop.JPG
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Voting for candidates 

ω...  is an infrequent event 

ω...  is information-intensive  

ω...  It entails a variety of financial 
consequences 

ωIs a candidate description enough to cast 
a vote? 

Booking holidays 

ω...  is not a routine purchase 

ω...  are information-intensive  

ω...  represent a considerable financial 
commitment 

ωIs a holiday description (paper or 
electronic) enough to make a booking? 

Internet (online) vs. Travel agency (offline) debate 

Decision-related risk & coping mechanisms 

Information-seeking ¢Ǌǳǎǘ ϧ ΨƘǳƳŀƴ ǘƻǳŎƘΩ 


